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KANNURﬁy,A-UNIVERSITY
(Abstract)

M Com (Five Year Integrated) Programme CBCSS in the Dept of Commerce & Business Studies in
Dr P K Rajan Memorial Campus, Nileswaram - Regulations, Scheme & Syllabus (I & Il Semesters
only) - Approved and implemented w. e. f 2023 admissions - Orders Issued.

ACADEMIC C SECTION
ACAD C/ACAD C3/23751/2023 Dated: 07.04.2024

Read:-1. UOs No ACAD C3/1010/Int. MCom/2022 dated 12/07/2023 & 10/10/2023
2. UO No ACAD C3/1010/Int. MCom/2022 dated 13/07/2023
3. Email dated 05/03/2024 from Sri, Karthikeyan P, Convenor, Curriculum Revision
Committee ( M Com (Five Year Integrated) Programme)
4. Orders of Vice chancellor in the file of even No.dtd.02.04.2024.

ORDER

1. As per paper read (1) above, Scheme (All Semesters) , Syllabus & Pattern of Question Papers

(15! to 6" Semesters) of M Com (Five Year Integrated) Programme CBCSS in the Dept
of Commerce & Business Studies , Dr P K Rajan Memarial Campus, Nileswaram was implemented
w. e. f 2022 admission.

2. As per paper read (2) above, a Curriculum Revision Committee was constituted for the
Curriculum Revision of M Com (Five Year Integrated) Programme w. e. f 2023 admission.

3. The Curriculum Revision Committee conducted a One Day Workshop on 26/07/2023 in order to
discuss the Curriculum & Syllabus revision of M Com (Five Year Integrated) Programme, to be
implemented w. e. f 2023 admission.

4. Accordingly, as per paper read (3) above, Sri Karthikeyan P, Convenor, Curriculum Revision
Committee for M Com (Five Year Integrated) Programme submitted the draft Regulation and
Scheme & Syllabus (1 & Il Semester Only) of M Com (Five Year Integrated) Programme for
approval and implementation w. e. f 2023 admission.

5. The Vice-Chancellor after considering the matter in detail and in exercise of the powers of the
Academic Council conferred under Section 11(1) Chapter lll of Kannur University Act 1996 and all
other enabling provisions read together with, approved the Regulations and Scheme & Syllabi (I
& Il Semesters only) of M Com (Five Year Integrated) Programme and accorded sanction to
implement the same in the Department of Commerce & Business Studies, Dr P K Rajan
memorial Campus, Nileshwaram w. e. f 2023 admissions.

6. Regulations and the Scheme & Syllabi (I & Il Semesters only) of M Com (Five Year Integrated) :
Programme (w. e. f 2023 admission) is appended and uploaded in the official website of Kannur
University.

7. Orders are issued accordingly.

Sar-
Narayanadas K
DEPUTY REGISTRAR (ACAD)
For REGISTRAR



To:

Copy To:

e
2

Course Director, Dept of Commerce & Business Studies
Sri. Karthikeyan P, Convenor, Curriculum Revision Committee for M Com (Five Year

Integrated) Programme

1. PA to CE (To circulate among the sections concerned in the Examination Branch)
2. PSto VC/PAto R

3. AR II/ AR VIII (Exam)

4.
5
6
7

EP IV/ EX C I/ EG VIII (Examination Branch)

. DR/AR I/ AR 1l (Acad)
. Computer Programmer
. Webmanager (to upload in the University Website)

Forwarded / By Order

SECTION OFFICER
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KANNUR UNIVERSITY
VISION AND MISSION

Vision:

To establish a center of excellence in higher education with state of the art facilities that
match global bench marks to provide quality and equitable teaching, learning and
research education promoting critical application of knowledge in Kasaragod and
Kannur revenue Districts and the Mananthavady taluk of Wayanad revenue District.

Mission:

To produce and disseminate new knowledge and to find novel avenues for
application of such knowledge.

To adopt critical pedagogic practices which uphold scientific temper, the
uncompromised spirit of enquiry and the right to dissent.

To uphold democratic, multicultural, secular, environmental and gender
sensitive values as the foundational principles of higher education and to cater
to the modern notions of equity, social justice and merit in all educational
endeavors.

To affiliate colleges and other institutions of higher learning and to monitor
academic, ethical, administrative and infrastructural standards in such
institutions.

To build stronger community networks based on the values and principles of
higher education and to ensure region’s intellectual integration with national
vision and international standards.

To associate with the local self-governing bodies and other statutory as well as
non-governmental organizations for continuing education and also for building

public awareness on important social, cultural and other policy issues



PROGRAMME OUTCOMES
Upon the successful completion of the program, students are able to;

Program Outcome 01: Critical thinking: Critically analyze the issues in a skeptical and
unbiased way to achieve better judgment. It facilitates objective evaluation of facts
critically.

Program Outcome 02: Mastery over the subject: Demonstrate mastery over the core
area of the program. Acquire a detailed knowledge in the subjects. It enhances the
analytical skill and facilitates evaluation of the emerging area of the subject.

Program Outcome 03: Leadership Skill: Acquire necessary skill and knowledge
required for an effective leadership. It helps the students elevate to a higher level in
corporate and non-corporate enterprises and face the challenges of a globalized
environment.

Program Outcome 04: Research Skill: Carry out research activities in disciplinary and
interdisciplinary area. Apply the acquired knowledge to analyse and interpret the data
systematically and carry out research activities to find solutions to business and
industrial problems.

Program Outcome 05: Problem solving: Apply the knowledge in problem solving and
find a solution in an ethical way. It infuses confidence in students to face challenges of
the globalized world.

Program Outcome 06: Article/report writing skill: Write and present report/
documents on issues or problems concerned with business and industry.

Program Outcome 07: Lifelong Learning: Demonstrate lifelong learning in broadest
context of socio-technological change.



PROGRAMME SPECIFIC OUTCOMES
On completion of the program students are able to;

PSO 01: Demonstrate the ability to critically analyse and interpret issues relate to
business and industry in its national and global context.

PSO 02: Demonstrate mastery over the core subjects Accounting, Taxation, and
management, and in specialization area of finance and Business Analytics.

PSO 03: Carry out their own business and consultancy services in taxation, project
management and accounting services.

PSO 04: Prepare and present business repot in better ways.

PSO 05: Be employed as human resources for local businesses, public organizations
and multi-national enterprises and grab opportunities in different sectors of economy.

PSO 06: Prepare to undertake higher learning research program in commerce and
management.

PSO 07: Ability to apply income tax and Audit as per Indian regulation and business
and commercial law in real business life.



INTEGRATED M.COM DEGREE PROGRAMME

SEMESTER WISE COURSES, WORK AND CREDIT DISTRIBUTION

STATEMENT
SEMESTER |
CREDIT TEACHING MAX.
COURSE COURSE NAME HOURS / WEEK MARK
CODE (ESE 60+
LT [P TOTAL |L/T |P TOTAL| CE 40)
AEC COURSE
ICOMO01A101 | English Common Course || 1 2 3 1 4 5 100
|COMO1A102 Additional Common 11 2 3 1 4 5 100
ICOMO1A103 Course I-MAL/HINDI
DSC COURSE
ICOMO01C101 | Business Organization 3 1 4 3 2 5 100
and Management
ICOMO01C102 | Business Statistics 3 1 4 3 2 5 100
ICOMO01C103 | Financial Accounting 3 1 4 3 2 5 100
MDC COURSE
ICOM01M101 | Microeconomics 1] 2 3 1 | 4 5 100
TOTAL 12| 9 21 12 | 18 30 600
SEMESTER Il
AEC COURSE
ICOMO2A104 | English Common Course | 1 | 2 3 1 4 5 100
1
'COM%ZrA105 Additional Common 1| 2 3 1 4 5 100
ICOMO02A106 Course Il MAL/HINDI
DSC COURSE
ICOM02C104 [E- Commerce 3 1 4 3 2 5 100
ICOMO02C105 |Applied Calculus and 3 1 4 3 2 5 100
Linear Algebra
ICOMO02C106 | Business Regulatory 3 1 4 3 2 5 100
Framework
MDC COURSE
ICOM02M102 Macroeconomic 1 2 3 1 4 5 100
TOTAL 12| 9 21 | 12 | 18 | 30 600

1 credit = 1 hour lecture/tutorial per week or 2 hours practical per week.




ABILITY ENHANCEMENT COMPULSORY COURSE (AECC):

ENGLISH
COMMON COURSE |

COMMUNICATIVE ENGLISH FOR BUSINESS

SEMESTER | COURSE CODE | HOURS | CREDIT MARK EXAM
/WEEK 100 HRS

CE | ESE
I ICOMO01A101 05 03 40 60 03

Course Outcomes

After studying this course students are able to;

1.

5.

Understand the essentials of business English, routine business correspondence,
oral business communication and e-correspondence

Understand the updated information on the cultural components of
communication, and how gender and culture define communication.

Learn the language for special purposes, as a communicative medium to conduct
business functions

Appreciate the necessity of effective communication and the various ways of
communicating

Evaluate the growing importance of correspondence in business

UNIT I (1 hour/week)

Introduction to the Essentials of Business English

1 What is Business English?

2 Types of Communication

3 Channels of Communication

4 Directions of Communication

UNIT 11 (1 hour/week)

Cultural Components of Communication
5 Conventions, Perceptions and Values

6 Cultural Variables

7 Gender Sensitivity
8 Effective Communication

UNIT I (1 hour/week)

Routine Business Correspondence



9 Interactive and Non-interactive Correspondence: Need, Importance and Techniques
10 Internal Business Correspondence

Section A: Dimensions, Directions and Dynamics
Section B: Circulars and Notices

Section C: Memos and Office Orders

Section D: Notification, Agenda and Minutes

11 External Business Correspondence

Section A: Need, Format and Strategies for Effectiveness
Section B: Planning Business Letters

Section C: Sales Correspondence

Section D: Financial Correspondence

Section E: Employment Related Correspondence
UNIT IV (1 hour/week)

E-Correspondence

12 Principles of Communication and E-Correspondence
13 The Internet

14 E-mail

15 E-commerce: The Revolution

16 Telecom Technology

17 Other Communication Technologies

UNIT V (1 hour/week)

Oral Business Communication

18 Using the Telephone

10



19 Interviews

20 Meetings

21 Group Discussions
22 Negotiations

23 Oral Presentation

Pattern of Assessment

Continuous Evaluation- Assignments and
Assignments Presentations based on 10
CO’s -. socializing,
Presentations Communication in 10

Business, presenting
information, participating
in meeting and
negotiations

Prescribed Texts:
Business English by Shormishtha Panja and Gautam Chakravarty, Pearson Long man,

Delhi University.
Unit Wise Weightage for Question Paper Settings

Unit I I 11 v
Weightage 20 20 20 20
(Percentage)

Books for References:
Cardon,Peter W. Business Communication: Developing Leaders for a Networked

Worlt, McGraw-Hill Education, 2017.

Frendo, Evan. How to Teach Business English Pearson Education Limited,2006
Guffey, Mary. Essentials of Business Communication, Cengage Learning,2016
Guffey,Mary Ellen & Seefer, Carolyn M. Business English, South- Western College

Pub,2010

James, Schofield &Anna Osborn. English for Business Speaking, Collins, 2011.
Sweeney,Simon.English  for Business Communication, Cambridge University

Press,2014

Wilkie, Helen. Writing, Speaking, Listening: The Essentials of Business
Communication by, How to Books, Oxford,2001.

Wyatt, Rawdon. English Vocabulary for Business and Administration, A& C Black
Publishers,2007.
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ABILITY ENHANCEMENT COMPULSORY (AECC)
(TU(BSQZ)(OE&: (TUDnD’](O)Jo (SARGATHMAKA SAHITHYAM)

Semester | Course Code Hours/week CREDIT MARK EXAM
100 HRS
1 ICOMO01A102 5 3 CE 40 3
ESE 60
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ABILITY ENHANCEMENT COMPULSORY
COURSE (AECC): HINDI

goretreAs fgar
SEMESTER | COURSE HOURSE CREDIT MARKS 100 | EXAM HRS
CODE PER WEEK CE | ESE
1 ICOMO1A103 | 5 03 40 60 3

Course Objectives
1. The aim of the course is to sensitize the students to aesthetic aspects of literary

appreciation and to introduce Hindi poetry and short stories.

2. The aim of the course is to understand the echo of the literature and the elements of

different types of poems and stories.

Course Outcome

1.

o > w

6.

Understand the development of Hindi poetry through selected poems.
Understand the style and trends in Hindi poetry and short story.

To develop the faculty of appreciation of Hindi poetry and short story.
Develop creative thinking and writing.

To sensitize the stuldents to aesthetic, cultural, social, aspects of literary
appreciation and analysis.

Critically evaluates the contribution of prescribed writers to Hindi literature.

UNIT |

Hiaar
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BUSINESS ORGANIZATION AND MANAGEMENT

SEMESTER | COURSE CODE | HOURS | CREDIT MARK EXAM
/WEEK 100 HRS

CE | ESE
I ICOMO01C101 05 04 40 60 03

Course Objective: To acquaint students with the, concepts, principles and process of
management and organization

Course Outcomes:

After completing the course the students shall be able to

1: Understand the fundamental concepts of organization and management

2: Explain the important functions of management.

3: Understand the terms connected to the modern management

4: ldentify the key skills required for the contemporary management practice
Unit I

Introduction to business organization. characteristics of business, nature and scope,
trade, commerce and business. Ownership pattern in business organizations, sole-
tradership, partnership, Joint Stock Company. Special form of business ownership.
Franchising, licensing, leasing, E commerce. (10 Hours)

Unit 1l

Fundamentals of management- Development of management thought. Approaches to
management- Classical, neo-classical and modern approach- Management process
school, behavioral approach, system approach, contingency approach. Principles of
management, contribution of Henry Fayol, scientific management, level of
management, management and administration, management, art or science. (15 Hours)

Unit 11

Functions of management. Planning and organizing. Nature and process of planning,
scope, objectives, types of plans, MBO, strategic planning Organizing. Meaning and
definitions. principles of organization, types. Line, line and staff, functional
organization, organizational chart, structure, factors affecting organizational structure
formal and informal organization. Committees, matrix organization (15 Hours)

Unit IV

Staffing and directing- Staffing. Meaning, manpower planning, recruitment, sources,
selection, process of selection, placement, transfer, promotion, career planning.

16



Directing- Definition, principles, supervision, leadership, concepts, qualities of a good
leader, types of leadership, autocratic, democratic and laisez fair leaders, motivation,
theories of motivation, Maslow, Herzberg, Mc Cleland, Vroom, and McGregor.
Communication, concept, process importance, formal and informal communication
(25 Hours)

unitVv

Coordination and control. Coordination, definition, meaning. Coordination as the
essence of management, principles of coordination. Controlling, definition and features,
process, types of control, requirements of a good control system.

Recent trends in management. Quality circles. Kaizen, Business process re-engineering,
Bench marking, Knowledge Management System (KMS), TQM, Six sigma concept.
Key managerial personnel, Chairman and CEO (25 Hours)

Unit Wise Weightage for Question Paper Settings

Unit I I " v V
Weightage 10 20 20 25 25
(Percentage)

Books for References:
1. Koontz, weihrich, Aryasri. Principles of management, TATA McGraw Hill,
2004
2. TN Chabra, Principles and practice of management. Dhanpath Rai and co.
3. Prasad L M Principles and practice of management. Sulthan Chand and sons
New Delhi

4. James A. stoner, Edward Freeman, Daniel Gilbert, Management, PHI Learning.
New Delhi 2007

5. P.C Tripathi.P.N Reddy. Principles of Management. Tata McGraw-Hill
Publishing Company Ltd New Delhi.

17



BUSINESS STATISTICS

SEMESTER | COURSECODE | HOURS CREDIT MARK EXAM
IWEEK 100 HRS
CE ESE
I ICOMO01C102 |05 04 40 60 03

Course Outcomes:

After studying this course, students shall be able to

1: Understand the importance, scope, applications and limitations of statistics

2: Acquaint with the basic statistical tools which can be applied in business situations.
3:- Understand the effect of trend and seasonal variations in business.

4:- Understand the concepts correlation, regression and probability.

5:- Apply the techniques of correlation, regression and probability in business situation
Unit |

Introduction to statistics- Meaning, Definition, functions, importance and Limitations,Stages of
Statistical investigation ,Sources of data, Classification and tabulation. Data presentation-Tables ,Charts
and graphs. Scales of measurements- nominal, ordinal, ratio and interval scales. Construction of
frequency distributions-Histogram and ogives.

Unit Il

Measures of Central Tendency — Arithmetic Mean — simple and weighted -Median andMode,Properties.
Quartiles Measures of dispersion-absolute and relative measures - range, quartile deviation, mean
deviation standard deviation, Skewness and Kurtosis.Economic and Business applications of different
measures.

Unit 11
Index Numbers — meaning, definition,uses. Problems in the construction of index numbers.Types of index

numbers- methods of construction of index numbers-Laspeyer’s, Paasche’s, Fisher’s, and Kelly’s
Methods.Test of adequacy- time reversal and factor reversal tests.

Unit IV
Correlation: Meaning- Classification- Methods. Scatter Diagram- Karl Pearson’s Coefficient of

Correlation- Spearman’s Rank Correlation.

Regression: Meaning and Definition- Types of Regressions-Regression Lines, Regression Equations.
Time Series Analysis: Meaning-Components of Time Series-Methods of Measures of Trend- Moving
Average Method, Method of Least Squares.

Unit V
Probability: Meaning and Definition- Important Terms- Theorems of Probability ,Addition and

Multiplication Theorems, Probability Distributions- Binomial Distribution-Poisson Distribution and

Normal Distribution. (Simple Problems Only).

Unit Wise Weightage for Question Paper Settings

Unit [ 1 1 v V
Weightage 25 20 15 25 15
(Percentage)
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Books for References:

1.
2.

4.

S.P.Gupta: Statistical Methods, Sulthan Chand And Sons, New Delhi 2.

Gupta S. C. & Kapoor V. K. : Fundamentals of Mathematical Statistics, Sultan Chand & Sons, New
Delhi.

C B Gupta & Vijay Gupta: An Introduction to Statistical Methods, Ane Books Pvt Ltd.

P. N. Arora &Mrs.S.Arora: Quantitative Aptitude vol | & Il, S Chand & Co. Ltd, New Delhi
S.L.Aggarwal& S L Bhardwaj: Fundamentals of Business Statistics, Kalyani Publishers.
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FINANCIAL ACCOUNTING

SEMESTER | COURSE CODE | HOURS | CREDIT MARK EXAM
/WEEK 100 HRS

CE | ESE
I ICOMO01C103 05 04 40 60 03

Course Objective: Demonstrate knowledge and understanding of concepts, theories,
laws, and practices in financial accounting and develop the skill of recording financial
transactions and preparation of reports in accordance with various accounting standards.

Course Outcomes:
After studying the course students are able to;

1. Acquire the ability to use the accounting system to record, classify, and
summarize the data needed to solve a variety of business problems

2. Prepare and present the Final accounts of Sole Trader

3. Understand the Accounts of special transactions relate to Consignment, Joint
venture and Hire Purchase.

4. Understand the concept of Royalty and preparation of royalty accounts.

5. Acquainted with the Accounting Standards, GAAP, Ind AS and IFRS

Unit I: Introduction to Accounting

Definition - Features -Advantages — Limitations - Assumptions, Concepts, Conventions
and Principles Accounting - Accounting Process - Journal - Ledger - Trial Balance -
Accounting Standards - GAAP, Ind AS, IFRS (Concept only) -Final Accounts of Sole
Trader with adjustments. (20 Hours)

Unit I1: Accounting for Consignment and Joint Venture

Consignment — Meaning — Features — Basic terms used in consignment — Books of
Consignor and Consignee —Cost Price Method and Invoice Price Method — Treatment
of bad debts — Valuation of Consignment Stock —Normal and Abnormal Loss -
Meaning — Valuation and Treatment. Joint Venture — Meaning — Features — Methods of
recording Joint venture transactions — Consignment Vs Sales — Consignment Vs Joint
venture.(20 Hours)

Unit I11: Accounting for Hire Purchase
Meaning - Characteristics - Important Definitions -Hire Vendor - Hire purchaser -Hire
Purchase Agreement-Down payment - Hire Purchase Price - Cash Price - Calculation

of Interest, Calculation of Cash Price- Journal Entries and Ledger Accounts in the books
of Hire Purchaser and Hire vendor (20 Hours)
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Unit IV: Royalty Accounts

Meaning and Definition - Technical Terms - Royalty, Landlord, Tenant, Minimum
Rent, Short Workings, Recoupment of Short Workings —Fixed and Fluctuating rights -
Accounting Treatment in the books of Lessor and Lessee- Treatment of Strike, Lock
out etc. (15 Hours)

Unit V: Inland Branch Accounts
Meaning - Objectives -Types of branches-Dependent Branches (‘Debtors system’ and

‘Stock & debtors System’) Cost Price and Invoice Price - - Independent branches -
Incorporation of branch transactions in Head Office books - Adjustment entries in the
books of Head Office only. (15 Hours)

Unit Wise Weightage for Question Paper Settings

Unit I I " v \
Weightage 25 25 20 15 15
(Percentage)

Books for References:

1. Gupta. R.L.and Radhaswamy. M: Financial Accounting; Sultan Chand and Sons,
New Delhi.

2. Shukla. M.C., Grewal T.S., and Gupta, S.C.: Advanced Accounts: S. Chand &
Co. New Delhi.

3. P.C. Tulsian, Financial Accounting, Tata McGraw Hill, New Delhi

4. Jain, S.P. and K.L. Narang. Financial Accounting. Kalyani Publishers, New
Delhi.

5. S. N. Maheshwari, Financial Accounting, Vikas Publication, New Delhi. T.S,
Grewal, Introduction to Accounting, S. Chand and Co., New Delhi

6. Weygandt Jerry J, Kimmel Paul D et.al, Accounting Principles

7. Warren Carl S, Financial Accounting, South Western Educational Publishing
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MICROECONOMICS

SEMESTER | COURSE CODE | HOURS | CREDIT MARK EXAM
/WEEK 100 HRS

CE | ESE
| ICOM01M101 05 3 40 60 03

Course Objectives:

The course aims to provide theoretical foundation in microeconomics, which will widen
the tool box of commerce students at the undergraduate level. The course starts by
providing an elementary understanding of microeconomics and intends to build later on
with providing understanding on the theoretical core of micro economics with focus on
consumer behaviour, production, cost and finally the exposition of markets.

Course Outcomes:

At the end of this course, the student will be able to;

1: Understand the basic concepts of microeconomics which is essential for dealing with
real world economic issues

2: Understand the basics of demand and analyze how consumers behave in a market
setting in the light of basic theories of consumer behaviour and choice

3: Understand demand forecasting which is necessary for dealing with the real world
market conditions

4: Expand their understanding on production technology and cost of production

5: Understand the dynamics of various commodity markets which is essential for
addressing market changes

Unit I: Introduction to Microeconomics

Why study Microeconomics? — Microeconomics and managerial decision making - The
themes of Microeconomics: Trade-offs, Prices and markets, Theories and Models -
Competitive v/s Non-competitive markets - Market price: Real vs. Nominal prices (10
Hours)

Unit I1: Demand and Consumer Choice

Basics of Demand: Demand curve — Basics of Supply: Supply curve - Market
Equilibrium - Elasticity of demand: price, income and cross elasticity — measurement
of price elasticity — demand forecasting: basic elements - Notion of Consumer
behaviour - Budget constraints: Budget line and Effects of changes in income and prices
Cardinal vs. Ordinal utility — Law of diminishing marginal utility and Law of equi-
marginal utility - Indifference curve and indifference map, Shape of indifference curves:
convexity and diminishing marginal rate of substitution - Utility Maximisation with
indifference curves - Price effect bifurcation exercise for a normal good (Hick’s
Method) - demand curve from price consumption curve - Revealed preference
hypothesis (30 Hours)

Unit I11: Production and Cost

Production function - Production with one variable input (labour): the law of variable
proportions - Production with two variable inputs (labour and capital): Return to a scale
Iso-quant approach to returns to scale - Cobb-Douglas Production function - Which
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cost matters? Economic cost and accounting cost — fixed and variable cost — fixed vs.
Sunk cost - Cost in the short run: shape of TFC, TVC and TC, AFC, AVC, AC and MC
Cost in the long run: user cost of capital - cost minimising input choice and the
producer’s equilibrium: a given output at a minimum cost — The expansion path — output
maximisation with given cost - long run average cost and long run marginal cost —
economies and diseconomies of scale - Dynamic changes in cost: learning curve
(20 Hours)
Unit IV: Firm and the Market Structure

Theory of firm and managerial decision making — neo-classical model of profit
maximisation, Baumol’s sales revenue maximisation, Wailliamson’s utility
maximisation, Marris’ model of managerial enterprise - Perfectly competitive markets:
choosing output in the short run: when should the firm shut down? Short run supply
curve - choosing output in the long run: Zero economic profit - Monopoly and market
power: Natural Monopoly, AR and MR, Monopolist’s output decision, monopoly
power: measurement- Learner’s methodology - Monopolistic competition: the makings
of monopolistic competition, equilibrium in the short run and long run - economic
inefficiency and excess capacity - Oligopoly: Collusive and non-collusive - equilibrium
In non-collusive oligopoly market: Cournot, Chamberlin, Bertrand, Sweezy’s model —
Collusive models: Price Leadership and Cartels

(30 Hours)
Unit Wise Weightage for Question Paper Settings
Unit I I i v
Weightage 20 30 20 30
(Percentage)

Books for References:

Pindyck, R. S., Rubinfeld, D. L., & Mehta, P. L. (1995). Microeconomics (Vol. 4).
Englewood Cliffs, NJ: Prentice Hall.

Koutsoyiannis, A. (1975). Modern microeconomics. Springer.

Moon, M. A. (2018). Demand and supply integration: The key to world-class demand
forecasting. Walter de Gruyter GmbH & Co KG.

Varian, H. R. (2014). Intermediate Microeconomics: A Modern Approach: Ninth
International Student Edition. WW Norton & Company.

Salvatore, D. (2008). Microeconomics: theory and applications. OUP Catalogue.

Mankiw, N. G. (1997). Introduction to microeconomics.

Dwivedi, D. N. (2016). Microeconomics: Theory and Applications. Vikas Publishing
House.

Mas-Colell, A., Whinston, M. D., & Green, J. R. (1995) Microeconomic theory (Vol.

1). New York: OUP.
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SEMESTER II
COMMON COURSE 11

ACADEMIC WRITING

SEMESTER | COURSE CODE | HOURS | CREDIT| MARK | EXAM
JWEEK 100 HRS

CE |ESE
T ICOMO2A104 | 05 03 40 | 60 03

Course Outcomes
After studying this course students are able to;

e Understand and organize academic writing from initial stage to organizing and
proof-reading.

e Develop and cultivate skilled reading of various kinds of academic texts meant
for both examination and research.

e Develop skills that are needed for academic writing such as writing reports,
assignments, articles, abstracts, projects, essays and research dissertation with
giving references.

e Understand the methods of writing content for blogs and texts for visual material.

Unit I (1 hour/week)

The Writing Process

e Background to writing

e Developing plans from titles
e Evaluating a text

e Understanding purpose and register
e Selecting key points

e Note-making

e Paraphrasing

e Summary writing

e Combining sources

e Planning a text

¢ Organising paragraphs

¢ Organising the main body

e Introductions

e Conclusions

e Re-reading and re-writing

e Proof-reading
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Elements of Writing

Cause and effect
Cohesion
Comparisons
Definitions
Discussion
Examples
Generalisations
Numbers
References and quotations
Style

Synonyms

Visual information

Unit 111: (1 hour/week)

Accuracy in Writing

Abbreviations

Adverbs

Articles

Caution

Conjunctions

Formality in verbs

Modal verbs

Nationality language
Nouns and adjectives
Nouns: countable and uncountable
Passives

12. Prefixes and suffixes
13. Prepositions

14. Prepositions

15. Punctuation

16. Referring verbs

17. Relative pronouns

18. Singular/ plural

19. Tenses

20. Time words and phrases
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Unit IV : (1 hour/week)
Writing Models

e 1.Formal letters Letter

e 2.CVs

e 3. Designing and reporting surveys
e 4. Comparison essay

e 5. Discursive essay

Pattern of Assessment

Assignments Assignments and

Presentations based on 10
Presentations CO’s -. academic writing

such as writing reports, 10

assignments, articles,
abstracts, projects, essays
and research dissertation

Prescribed Text:

Academic Writing: A practical guide for students by Stephen Bailey, Routledge
Falmer, 2004.

Unit Wise Weightage for Question Paper Settings

Unit I I 11 v
Weightage 20 20 20 20
(Percentage)

Books for Reference:

Carlisi, Karen and Susana Christie. Tapestry: Listening & Speaking (Levels 3 & 4),
Revised Edition of Authentic & Aware, Boston: Heinle&Heinle

Davis, Jason and Rhonda Liss.Effective Academic Writing (2&3), New York: OUP,
2006.

Gardner, Peter. S.New Directions: Reading, Writing and Critical Thinking, (Third
Edition), Cambridge University Press, 2010.

Murray, Rowena and Moore, Sarah. The Handbook of Academic Writing A Fresh
Approach, Open University Press,2006.

Nambiar, K.C.Speaking Accurately, Second Edition, Cambridge University Press
India Ltd., 2011.

Swales,John M & Feak, Christine B .Academic Writing for Graduate Students, 3rd
Edition: Essential Skills and Tasks, Michigan ELT, 2012.
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ABILITY ENHANCEMENT COMPULSORY COURSE ( AECC)
DRIWIGOM 100 maddallmo
(MALAYALAM IN THE CONTEMPORARY ERA)

Semester Course code Hour/week Credit Mark Exam
100 Hour
I ICOMO02A 105 05 03 CE 40 03hr
ESE 60

©CRMWALIHH (6BBUD

¢ @IV GRR® AWaweoO®o @) )a] MOAIM,|
WIPEMMYNSIHE)) B>

o QOMYBIHWYOS (WMo 1@ o Wb,

o QUjBOIes auioieondw Mlden o G- 6.01epOmM
mIDWImeom am@yIaId e d:.

o QUJQUANIOEIHWIOS®0 M) |0 §EIH®YOSWIo AYEl|6BB0d
M@ 1aI066) .

o QUOJMV® BIRICAISOD @ NInYRMAIW |N6BRUD GRUIW
Alm oo @ eclepoml® midWImeom ©10 o0 1w)d:.

¢ DAIWIBWOS MIAaO 1 MM eeIM 18 Hlllmor 1@
NUaYBMAIWJNEBRUD 0.2I8RODMIM Al AMIYRIDH6)b.

o 02IWI8o &HMIYSlEElomen0la] @AY eMS)d.

o OMOBOMGIOAl B AUJUOIO AIMdhdhEo GROUIWIOS
MW D80 AMQIBIDIHE) .

m1degwo

MdE300 166603 a100BI(EBRE BRM IBRISE) | &) a0
OQUDOIENH®)0 GRO M) SO SYPEIRIanlg 212 021 O
oma NIV &HElo BRESMMEAM dhgo MABa{lda)&B®o EeMo.

0AdW (0D -1

U QUaOIOBIH®o  MVIaO 0§ EBIHW)o

©2aU-M 1D 21Mo-BIHOO U {6B8U1D-1 | UANIBEIH-AID )8 oH-E1 I EIeH-
0\ OB aH-TVEQBIH-63DEB | O | @I eH-BREMNEBIH-NIM & IeH-MV I |0 § 8-
IO BB | B

QflwBalomo

af)oM @I - AUBSCOMIUD MOIEIWEMEAEMIND

&6 12JEe)M  AalOMOMIORIMI? - af)o.a)D.  HIOERO]  (&e]ajegym)
A1O60mIORIMMI?)

s)mcwb(,z(fb -2

epwalnla® @Ow(AEsud

@R A IMIa®o-M1RQ.21Mo-BR @AM Iaw (o[ l®)0S a01S £ 6BBUD-
AUjoymo erralnlawdlolew, Grrallmla®ale MiaORMIVMIAHS
DOWDEBBEBL0.  al(@o, GOWIle®D, esefloflaid  oyseEle  @Ow MEEBREeSs

27




Integrated M.Com Program
mafleatmdglo MMIDWIMALo.
a1l a:9 08 Uo-0U8@ 2f-M 160 HD B UD-BM (@ Nl M.
QilwBalomo
HBENCA D  00MEN 80  HYIA0D)  Gald®  @®IeleaIgNe - Qflz®
&\Hemad  (alalofl@  qudles) en@glem  @ROmIOT- oW le@IMISHo,
Mo lwdmo: @@d6enIdeIM  https://youtu.be/vHcO0Dc1Vow
0adW (0D -3
MIEB:O BB (o ABIWIBAYo
GRW)M e  MIEBO 1HAlBj@]e  BRUEAMIaWAR-MaIWIGe & MIjYS6s-
2el@I8o  0Sa(lel  GMIANQOUIWMHWD-DRIWIBo  00Sa])  ©-21QMO 1MNSE
Aloflw 223neRKd- M6 W Eand6ns .
QB alomo

pel@dgo  &Hmigslel - aflles.eesdw (flue  mdeso enilay
o Llai oo o)

0AdW (0D -4

NMBOMQ o ABIWIGA o

emdamqQ MW | O WD-OUNTONTVQ - (nIGD) | SO B (D-DRIW IR0
QUMD - @I  GaldBIARMBHUWD - DAIWIZo  GERIUYHMD -

pel@dgo Qflesleflwle - aflaflw e omg AIdeslor) eV D
- 00aVeNIA MIaOIO o .

aflwBalomo

100V IO 180D - @R HUIE NGO | ( O leMdHIHO) @20
MOWSAGRDMo - af)M.afl.EIERBMD (  @IOIMERDEHo  AIOYM AW A
GRID o)

M aDIW & (NMNEBRUD

BIaA®)o AMWIM(@Ro - Odh.af)o.(nIBIBONID (D

@RWIM 16 BIHIIM (@0 - Odh.af)o.(aIBIBHONIIM JD

POW(REBBE0 ARIWIZMIaO (o -af)W: GWI.af)o.GRA. @AUIM

CHOG (@ lUROOM2IT](@0 - aRORA|8E] @I,

pe128 Mlnlaaiomsdswd - mlafm. enles1eswiom

afl@uedal - aflg@dyfemm

HMIJISAD  al@lal®OPo  (aIG@INORo - GWIIGR.2RO.af)M.0BA,
MM HAPM - Al.od.CREAUW

POMVENID MOoNEBRUD - Bd. GRMNOIR TVIBOD

28



Integrated M.Com Program

(VYAVAHARIK HINDI : RACHNA TATHA PRAYOG)

SEMESTER | COURSE HOURS |CREDIT MARKS EXAM
CODE PER 100 HRS
WEEK CE ESE
I | COM02A 106 05 03 40 60 3

Course Objectives
Aim of the course is to give general awareness of Hindi language and

communicative skills in Hindi.

Course Outcome
After studying this course students are able to;
1 Prepare certain basic kinds of letters independently in their personal and their

professional life.

Understand the features of business letters.
Develop communicative skills in Hindi.
Develop creative writing skills in Hindi.

Develop skills in translation. Translate simple passages from English to Hindi
& vice versa

6 Understand the importance of translation as a tool for communication.

7 Recollects the common technical terms used in official language.
Unit- |

T AT -FoARGCIRE O, AT TR, cATad < Te1de I, ITYUHRRIS 7 |

odwd Waeedl ¢ & MToR W HT ol ToEeT |

O ~rwWODN

(20 Hours)
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Unit- 2
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K Cat -:ga'-::}rq" - 3T -:g‘q’-:::-rc'\‘ Y gRTHA YT, 3o ':ga’-iii-l'c\" T <2xdad, el -:g'q'-:::']'c'\T:F %
0T JRSSTY T §Tesacg:Y #2303 Frasaee F0 oM HG
3T qoTe FORICTR HAT T

ARG HEUT ol HHTTH

(15 Hours)

Unit- 3

FOTTCTTAT-F; & GOl @Yl O | TRt FEoaaal Joo golerdord - &
I T JEAhToraTedeT H, AT & N Jofdadld,oon 3R Heams &
T ool d, BIheRT §hoaN Foo

AT, 3R WA T AEE| TS, TAA RAAT T T HT JFa0T

HT&TiZ?IcTIT—q-:SW-:g$-III-]'\" FOTY ohad JoT 3AHT -::\:-FI'-:I:-]' H-::\:- ,3-]"2.]31' :T9ch Y dHelT, T-:::-]'Qj{'-:ﬂ'-!il'
GOAHE WA TR - ATl Je 31Tge|

(20 Hours)

Unit- 4

ToTe T oleT - THRTolleT VAT UT 32Tk EATeT -aTeTae] Hellor
F 0. THS - TIVI- Jgh1E- 39T TR |

1.  9IMaoT 3R Yeuor
G EICEl
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3.

AR & ST AT gaEAT

4. TrfgeT ATaATsT

5. dd2Tel & THHR

6.

N

HG

IRIYATIYF QeI

1. Abstract - HIT

2. Academic- &ToToTeH

3. Account - or@r

4. Activities - SIIHeITT

5. Action - ShrIdaaeT

6. Act- TUTATTH

1. Ad hoc-dfer

8. Additional- 3eTdRIard

9. Adjourn - HIZURTd &ell

10. Advisory committee - FTTehR T
11. Affidavit - T I

12. Affiliate - Haer

13. Agenda- ST <Y

14. Acknowledgement- 9radr ,I&IG
15. Agitation - 3Tealoled

16. Agreement- R, THSAT
17. Allegation-3TRIT

18. Allowance -§7dT
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19.

20.

21.
22.
23.
24,
25.
26.
217.

28.
29.
30.
31.
32.

33.
34.

37.
38.

39.

40.
41.
42.
43.

Amendment- FRITErT
Analysis- IaeIYOT
Applicant- 3Tdge
Arrears- sshIIT
Assurance- 3TdTH«T
Attached- TeldaT
Authority- 3Teeh T
Autonomous- EJTIT
Balance- Hcelel

Ban - YeTdae

Bearer - a1foah

Bibliography- @gaToT g <=4 <

Board- #Sel

Bonafide - aFdddesh
Bureaucracy - siten<Qmia
By order - 3T¢er & 35.
Cabinet -HaIHS 36.
Cancel -¥c¢g AT
Capacity - &THAT
Celebration - FARIS

Certified copy- HTHTUTUTeh Hold
Chancellor - selddcT
Collaboration - f&reT
Committee - GHHAAT
Confidential - 39T
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44,
45.
46.
47.
48.
49.

50.

51.
52.
53.

54,
55.
56.

57.
58.
59.
60.
61.
62.

63.

64.
65.
66.
67.

68.

Constitution - EaaYTeT
Contract - &ehl
Correspondence - 93X
Council - 9
Confirmation - ;i8¢
Defence - T&TT

Delegate- FeldeToT el
Democracy - oT<Tehd:
Designation -9gaTH
Determination - T
Drafting - 3Tel@el , ATEYOT
Eligible - 9<n

Effect -9Td

Embassy- gdrara
Emergency - 39T
Enclosure-3fefeldeieh
Enrolment - sTTdTeheT
Evaluation- 3 JTeheT
Estimate - 3fTeholol
Executive - ST cl<hl
Faculty - s
Federation - fATH®

For perusal - 37@ellehetc T T <o =0l

Forwarded - 9avd
Gazette - a9
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69. Governing body - Y- TR

70. Heading - froer

71. Highest priority - Fated TS HFAGRT
12. Hospitality - 37T

73. Implementation - SIRAMTeaAT

74. Index - & %9 &l

75. Interpreter- GaT-:Taq T

76. Jubilee - ST

77. Judiciary - =ITI9THIhT

78. Jurisdiction - 37K &7

79. Liability - SleTdcd

80. Maintenance - 31T, TG0T

81. Managing committee - Y&l GHHTT

82. Monopoly - ThII¥shX 83. Negative -
sThRIcH® 84. Obedient - 3TATHRT

85. Offence - 3T9RTeT

86. Ordinance - 3T&TG2T

87. Prohibition - FeTdeer

88. Proposal - I&dTd

89. Receipt -THIg, 9radr

90. Record - 3THAATE

91. Regulation - dddeTd &

92. Section - 37e]319T, W3

93. Statement - ERIGACES )
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94. Temporary - 39l

95. Tourism - 9IcaT

96. Unofficial - 3=il9ae

97. Validity - AT=IAT

98. Voluntary - FaoTcoed

99. Working committee - hI<:T HHAAAT

(20 Hours)
Books for References:
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OIS {158 1 qFoEOT 37T dole <ZFol e,
3T T, WA TR TSI RIAASACHAHHC S, TP
713, EIXATIST, A §Gell — 1100002

FrASCTSTN gfoelg:, 3T O UH T =wlad, AT ffedd a4,
IMIR, ggelr 110031
qATEHOT T LT -RRTSToT FHCRY R, TSTITe U8 64

, FSTHT U, HANT 31T, geell 110006
ATfARRe BT aTehoT TAT T - 37 foked arodl, die AR
YR, Taoir AT,  SXaRT govsdT |

fATcAT el A, STTooTdG-211001
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E - COMMERCE

SEMESTER | COURSE CODE | HOURS | CREDIT MARK EXAM
IWEEK 100 HRS

CE | ESE
I ICOMO02C104 05 04 40 60 03

Course Objective:

This course introduces the concepts of E - Commerce. The course helps the students to
understand the concepts of Electronic Commerce, its types, Security issues, payment
systems and ethical, social and legal issues.

Course Learning Outcomes:

1. Familiarizing the students with the concepts of e - Commerce.
2. Familiarizing various models of E- Commerce.

3. Discuss the security environment and challenges

4. Explore the payment methodologies

5. Discuss the ethical, legal and social challenges.

Module 1:

E- Commerce — M-Commerce - Features of E- Commerce — Different types of E —
Commerce — Brief history and evolution — EDI — Growth of technology and challenges
— E- Commerce benefits and challenges.

Module 2:

Major B2C models — Portal — E- tailer — aggregators — Market creator — Service provider
—Major B2B models — E- Distributors — E — Procurement — Industry Consortia — Private
industry networks — C2C models — online auctions —E- Governance - Major E-
Commerce website and its design

Module 3:

E — Commerce Security environment — Dimensions of security — security threats in E-
Commerce environment — Phishing and identity theft — Virus, worms and malicious
codes — Hacking and cyber vandalism — Technology solutions — Ecryption — symmetric
key encryption — public key encryption — firewalls — digital envelopes — SSL — Anti
viruses — Government laws and future
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Module 4:

Online payment systems — recent developments in digital payments — credit cards — UPI
— digital wallets — online stored value system — mobile payment — cash on delivery —
payment service providers — payment risks — OTP driven payment systems

Module 5:

Ethical issues in E — Commerce — Responsibility , Liability and Accountability —
Privacy and information rights — Profiling and behavioral targeting — E- Commerce
surveillance — Legal protection — Intellectual property rights — Copy rights — Online
infringement of tademarks and dilution — public safety and welfare — Governance issues.

Unit Wise Weightage for Question Paper Settings

Unit I I 11 v \%
Weightage 25 25 20 15 15
(Percentage)

Books for References:
1. E- Commerce — Business, Technology and Society — Kenneth C Laudon & Carol
Guercio Traver

2. Milind Oka, E — Commerce, Everest Publishing House

3. C.V.S. Murty, E — Commerce, Himalaya Publishing House
4. Joshph, E -Commerce. An Indian Perspective, PHI

5. Samantha Shurely, E -Business with Net-Commerce:, PHI

6. W. Cheswick, Stevens, &Aviel Rubin : Fire Wall and Internet Security:, Addison-
Wesley Professional
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APPLIED CALCULUS AND LINEAR ALGEBRA

SEMESTER | COURSE CODE | HOURS | CREDIT MARK EXAM
/WEEK 100 HRS

CE | ESE
I ICOMO02C105 05 04 40 60 03

Course Objectives:

1. To have a preliminary knowledge of the concepts of Calculus for making the
students competent to apply it in their Core subject

2. To have a preliminary knowledge of the concepts of Linear Algebra for enabling
the students to apply the concepts in applied fields.

Course Outcomes:

Understanding the concepts of functions and limits

Understanding the concept of differentiation and the methods of differentiation
Understanding the applications of differentiation

Understanding the concept of integration and the methods of integration
Understanding the applications of integration

Understanding the concepts of matrices and determinants

Understanding the algebraic operations of matrices

Understanding row operations and finding inverse of matrices

. Understanding the solution of equations using matrices

10 Understanding applications of matrices to Business and Economics

© oo NG hsE DR

Unit I; Differential Calculus

Functions and Limit- Constants and variables, functions, graphs, limit of a function,
methods of finding limits, some results on limits, some important limits.

Differentiation —Derivatives, rules of differentiation, parametric functions,
differentiation of implicit functions.

Applications of differentiation - maxima and minima, determination of local maxima
and local minima, elasticity of demand, price elasticity of demand, types of price
elasticity of demand, solved examples. (20 Hours)

Unit I1: Integral Calculus

Indefinite Integration — Introduction, general rule of integration, exception to the
general rule of integration, some standard results, method of substitution.
Definite integration — Introduction, properties of definite integrals

Applications of integration — Introduction, consumer’s surplus, producer’s surplus,

consumer’s surplus under pure competition, consumer’s surplus under monopoly.
(20 Hours)

Unit I11: Fundamentals of matrices
Matrices, row matrix, column matrix, sub matrix, equal matrices, addition and
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subtraction of matrices, matrix multiplication, commutative law, associative law and
distributive law, identity matrix, null matrix, diagonal matrix, scalar matrix, transpose
of a matrix, orthogonal matrix, inverse of a matrix, determinant, multiplication of
determinants. (15 Hours)

Unit IV: Applications of Matrices

Matrix expression of a set of linear equations, row operations, augmented matrix,
Gaussian method of solving linear equations, determinants and non singularity, higher
order determinants, minors and cofactors, Laplace expansion, properties of a
determinant, cofactor and adjoint matrices, inverse matrices, solving matrix equations
with the inverse, Cramer’s rule for matrix solutions, the Gaussian method of inverting
a matrix, Applications of matrices and determinants to Business and Economics.

(20 Hours)

Texts for study
1. Business Mathematics & Statistics, Aggarwal, B.M., Ane Books Pvt. Ltd.

Sections 1.1,1.2,1.3,1.4,15,1.6,1.7,1.8,1.9,1.10,1.11, 1.12,1.13, 1.14, 2.1,
3.1,3.2,34,3.6,3.10,3.13,3.14,4.1,43,44,45,5.1,5254,55, 5.6, 6.1,
6.2,6.3,6.4,6.5,6.6,6.11,6.12, 7.1,7.2,7.3,7.4,7.5

2. Theory and Problems of Mathematics for Economists, Dowling, Edward
T., Schaum’s Outline Series, McGraw Hill, 1986

Sections 10.9, 10.10, 10.11, 10.12,11.1, 11.2, 11.3, 11.4, 11.5, 11.6,11.7, 11.8,
11.9, 11.10

Unit Wise Weightage for Question Paper Settings

Unit I I 11 v
Weightage 25 20 30 25
( Percentage)

Books for References:

1. G.B, Thomas Jr., M.D. Weir and J.R. Hass, Thomas’ Calculus (14" edition),
Pearson Education

2. Differential and Integral Calculus, Frank Ayres, Jr., Elliott Mendelson,
Schaum’s Outline Series, Third edition, McGraw Hill, 1992

3. Integral Calculus, Shanti Narayanan and P.K. Mittal, Sultan Chand

Text of Matrices, Shanti Narayanan and P.K. Mittal, Sultan Chand

5. Theory and Problems of Matrices, Frank Ayres Jr., Schaum’s Outline Series,
McGraw Hill

a
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BUSINESS REGULATORY FRAMEWORK

SEMESTER | COURSE CODE | HOURS | CREDIT MARK EXAM
IWEEK 100 HRS

CE | ESE
I ICOMO02C106 05 04 40 60 03

Course Objectives:

This course introduces the Indian Contract Act 1872, Sale of Goods Act and the
Partnership Act. The course helps the students to understand various provisions of these
Acts which are relevant to conduct of business activities and apply them in real life
situations.

Course Outcomes:

1. Hlustrate the essential elements of a valid contract and the nature of different types
of contracts.

2. Describe the important provisions governing a valid Contract and their legal
Implications.

3. Understand the legal provisions governing contract of Indemnity and Contract of
Guarantee.

4. Understand the legal provisions governing the agreement of sale of goods in India.
5. Discuss important legal provisions governing partners and formation of partnership
Including limited partnership.

6. Apply the knowledge about Contract laws while entering into a contract with other
parties of different capacities.

Unit |
The Indian Contract Act 1872: Introduction - objectives of the Act - Definition of
Contract - Essential Elements of a VValid Contract - Classification of Contract.

(10 Hours)
Unit 11

a) Offer and Acceptance - Meaning of Offer - How offer is made - Essentials of avalid
offer - Kinds of Offer -Revocation of Offer - Acceptance- Meaning - How Acceptance
Is made - Essentials of Valid Acceptance - Revocation of Acceptance

b) Consideration - legality of consideration and objects - Capacity of parties - Free
consent — Coercion - Undue influence — Fraud — Misrepresentation — Mistake -
Performance of contract - Discharge of contract

(20 Hours)
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Unit 111
Contract of Indemnity and Guarantee: Contract of Indemnity - Mode of

contract of Indemnity - Rights of Indemnity holder - Commencement of
Liability of indemnifier - Contract of Guarantee - Essential elements of a
guarantee - Types of guarantees - Contract of Indemnity Vs Contract of
Guarantee - Nature and Extent of Surety’s liability

- Discharge of a Surety - Revocation of the Contract of Guarantee - Rights of a
Surety.

(15 Hours)
Unit IV
Sale of Goods Act 1930: Definitions - Transfer of Ownership-Condition and
Warranties. - Performance of Contract of Sales - Rights of Unpaid Vendor - Auction
Sales.

(15 Hours)
Unit Vv

Indian Partnership Acts:

a) Indian Partnership Act 1932 -Nature of partnership-Right and Liabilities of
Partners- Dissolution of Firms.

b) Limited Liability Partnership Act 2008- Concept- Formation-
Membership- Functioning-Dissolution

(15 Hours)
Unit Wise Weightage for Question Paper Settings
Unit I I " v \%
Weightage 10 30 20 20 20
( Percentage)

Books for References

1.N D Kapoor, Elements of Mercantile Law, Sulthan Chand

2. M C Shukla, Mercantile Law, S Chand

3. G.Gullybaba, Mercantile Law , Gullybaba Publishing House Pvt. Ltd.

4. Dr. R K Bangia, Principles of Mercantile Law, Allahabad Law Agency

5. R C Chawla and K C Garg, Fundamentals of Business Laws, Kalyani Publishers
6. Kuchhal M C & Kuchhal A, Business Law, Vikas Publishing Depot

7. Chopra R K, Business Law, Himalayan Publishing House.
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MACROECONOMICS
SEMESTER | COURSE CODE | HOURS | CREDIT MARK EXAM
IWEEK 100 HRS
CE | ESE
I ICOM02M102 05 03 40 60 03

Course Objectives

The course helps to understand the overall structure of the economy in
theoretical and contemporary perspectives. The paper attempts to discuss the
functional relationships between economic aggregates. It enables students to
understand the working of the economy at the aggregate level. It will also help
them to critically analyze the alternative economic policies required to develop
suitable solutions to various economicproblems of their society and economy.

Course Outcomes

After studying this course students are able to

1: Understand the measures of economic performance.

2: Evaluate current economic conditions using economic performance indicators.
3: Understand classical and Keynesian macroeconomic ideas for dealing the

functional relationship of aggregates and developments in macroeconomics.

4: Understand the macroeconomic instability and its causes
5: Suggest remedial measures to deal with macroeconomic
instability. 6: Analyze the impacts of policy actions.

Unit |

Introduction (1930°’s Great Depression and the development of
Macroeconomics) -the subject matter of economics - Measuring economic
activity: GDP, GNP, NNP, - Determination of National Income in an
economy (two-sector, three sectors and four sectors) Measuring price level:
WPI & CPI, GDP deflator — Measuring joblessness:

Unemployment rate- Measurement of unemployment in India -Usual Status
Approach- Weekly Status Approach- Daily Status Approach (15

Hours)

Unit 11
Classical theory of employment output and income — full employment
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principle - Say’s Law —quantity theory of money wage-price flexibility- real
theory of interest - Keynesian theory of employment output and income-—
effective demand- underemployment equilibrium- Consumption function,
APC and MPC - Investment function — MEC and MEI - Investment multiplier
— Accelerator- Super multiplier- Government spending and net exports

(25 Hours)

Unit 111
The trade-off between inflation and unemployment in the economy- Philips

curve - 1970’s Stagflation — Adaptive expectation and Rational expectation
model - Long-run Philips curve - Business cycle- Phases of Business cycle- A
Keynesian model of business cycle- Samuelson Approach to Business cycle-
Hicks’ Trade cycle — Global financial crisis and its impact on the world
economy 20 Hours)

Unit IV
Macroeconomic Stabilization policies- Fiscal policy and its tools- Crowding

out effect- Tax multiplier- Built - in Stabilizers - Deficit concepts (Revenue
deficit, Fiscal deficit and Primary deficit) — Deficit financing in India —
Monetary policy (quantitative and qualitative)- recent fiscal deficit crisis in
India. (15 Hours)

Unit Wise Weightage for Question Paper Settings

Unit I I Il v V
Weightage
(Percentage)

Books for References:

Froyen, R. T., & Perez, S. J.. Macroeconomics: Theories and policies,
Pearson Errol DSouza, Macro Economics — Pearson Education

Rangarajan, C.& Dholakia, B. H. (1979). Principles of Macro economics. Tata
McGraw-Hill Education

Mankiw, N. G. Macroeconomics Worth Publishers

Ahuja H L, Macroeconomics, S Chand Company & Company Pvt. Ltd
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